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Notes: 1.  All questions are compulsory.

2. All questions carry equal marks.

1. A) Explain the meaning of Corporate Communication? 4
B) Explain the process of Corporate Communication? 4

OR
C) Explain the Objective and Importance of effective communication in Organisation? 8
2 A)  What is Written Communication? 4
B) What is Oral Communication? 4

OR
C) Discuss in detail Digital and Social Media Communication? 8
3 A) A Explain the meaning of the Company Manual? 4
B) Explain the placement Brochure inbox? 4

OR
C) What is organising Trade Fair and its advantages and disadvantages? 8
4 A) A Explain the Legal Aspects of Corporate Communication. 4
B) Explain the Creation of Public Image? 4

OR
C) Explain in detail the Function and Importance of Public Relations Officer? 8

5. Write a short note
A) Corporate Communication. 2
B) Characteristics of Social Media Communication. 2
C) House Journals. 2
D) Corporate Image. 2
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